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HOW COOL BRANDS STAY HOT: BRANDING TO GENERATION Y

Kogan Page Limited/Viva Books, 2011. Hardcover. Book Condition: New. First edition. Generation Y (13-29 years
old) are the most marketing savvy and advertising critical generation ever. Three times the size of the previous
Generation X, they have a much bigger impact on society and business. But what drives them and how do you
develop the right brand strategies to reach this critical generation? How Cool Brands Stay Hot reveals what
drives Generation Y and how you can reach them. Based on five years of intensive new research, it provides
insights into the consumer psychology and behaviour of "the Millennials". It will help you to connect with this
new generation of coonsumers by understanding their likes and dislikes, and how you can make your
advertising, marketing and branding relevant to them. Full of case studies and inrterviews with global
marketing executives of successful brands such as Jack & Jones, Nokia, H & M, Nike, Levis and Coca-Cola, How
Cool Brands Stay Hot provides you with creative ideas on how to position, develop and promote your brands to
the new consumer generation. Contents: Introduction ? Part 1: Defining Generation Y ? X,Y,Z: three youth
generations ? The ten commandments and seven deadly sins of Gen Y ? A cause without rebels: the new parent
? child paradigm ? Insane in the brain: teenage neurology ? Stimulation junkies ? A fragmented world ? Crowd
sourcing and co-creation ? A soap called ?ME?: youth?s new narcissism ? Millennial myths: debunking
conceptions of Gen Y ? Conclusion ? Hot takeaways for cool brand builders ? Part 2: Developing a brand model
for the new consumer ? The power of word-of-mouth ? The research base: 5,000 brand stories can?t be wrong ?
The five success factors of Gen Y brands ? Two case studies on branding...
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Read ers C lu b h o u se Set B Wh at Do  Y o u  Say  ( Pap erb ack)               
Barron s Educational Series, United States, 2006. Paperback. Book Condition: New. Ann Losa
(illustrator). 142 x 13 mm. Language: English . Brand New Book. This is volume six, Reading
Level 2, in a comprehensive program...
Read  Do cu men t »   

M u ltip le Streams o f  In tern et In co me        
Wiley. Hardcover. Book Condition: New. Hardcover. 279 pages. Dimensions: 9.3in. x 6.2in. x
1.2in.Praise for MULTIPLE STREAMS OF INTERNET INCOMEIf ever the world needed some help
to succeed on the Internet, this is the moment....
Read  Do cu men t »   

H o u d in i's  Gif t      
Independent Publishers Group (IPG) - Chicago Review Press, 2009. Hardcover. Book
Condition: New. Revisiting well-loved characters from a past adventure, this picture book
presents animal-loving Ben with the challenge of having another pet after losing...
Read  Do cu men t »   

Sch o lastic Disco v er M o re A n imal Bab ies        
Scholastic Reference. Hardcover. Book Condition: New. Hardcover. 32 pages. Dimensions:
9.1in. x 7.6in. x 0.5in.Scholastic Discover More is a revolutionary new nonfiction line pairing
stunning print books with corresponding interactive digital books that extend the...
Read  Do cu men t »   

Th e Wh ale Tells H is Sid e o f  th e Sto ry  H ey  Go d , Iv e Go t So me Gu y  N amed  J o n ah                       
in  M y  Sto mach  an d  I Th in k Im Go n n a Th ro w  U p               
B&H Kids. Hardcover. Book Condition: New. Cory Jones (illustrator). Hardcover. 32 pages.
Dimensions: 9.1in. x 7.2in. x 0.3in.Oh sure, well all heard the story of Jonah and the Whale a
hundred times. But have we...
Read  Do cu men t »   
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